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Companion text to accompany Sections 3 

PROGRAMMING REQUIREMENTS FOR RENEWING A BROADCAST LICENCE

3.1
Language of Programming

Third-language programming at Trent Radio is not directed to any culturally or racially distinct group, and would have been designated Type A Ethnic Programming, defined as "a program the spoken word content and production content of which are in a language other than French, English or a language of the aboriginal peoples of Canada.", of possible interest to all.  This definition has been extinguished with the promulgation of CRTC  PN1999-117, and thus no longer classified as Ethnic Programming.

3.2
Hours of Broadcast

Programming is divided into three sixteen-week seasons (Fall, Spring and Summer) per year.  

A one week shutdown is scheduled between the Fall and Spring seasons (New Year's) and the Spring and Summer seasons (beginning of May), with a two week shutdown leading up to Labour Day between the Summer and Fall seasons.  Shutdowns provide time for extensive maintenance

and improvements that obviates the need for full-time technical staff.

3.3 
Spoken Word

All Programmers are required to include a minimum of 15 minutes / hour of Spoken Word "foreground" content. Foreground is defined such that the intellectual content of the matter broadcast is entirely related to one theme or subject, that it is at least fifteen minutes long and broadcast without interruption. 

3.4
News Programming

While there is no News (sub category 11) programming at present, we are receptive to proposals for this class of content. 

3.5
Educational Programming  

While there is no formal educational programming, which provides academic instruction present, we are receptive to proposals for this class of content. 

Trent students periodically do radio programmes as part of an academic credit. Some examples have been English, children’s literature, Anthropology, tourism documentaries, Cultural Studies, audio production and Biology, teaching science.  Some students in the Concurrent Education programme have done alternative practicum with elementary and high school students at Trent Radio.

3.6
Station-Produced Programming

Seven hours per broadcast week (7%) are devoted to foreground features and spoken word programmes that are non-station-produced material, from independent producers across Canada and the world.  Some examples include "Alternative Radio", "Children of the Earth", the "Panos Radio Series", "Great Western Ballroom" and "Broadcasting for Reels".  This non-station-produced content amounts to about 7% of the broadcast week.

3.7
Category 3 Musical Selections

With the CRTC recent amendments to Music content categories, the current level from the category averages at about 48% all music based on time.   It is anticipated that this level will be maintained. 

3.8.1
Hits Community based campus stations

The broadcast of "hit" material is not encouraged. Hits may be aired if they are part of a foreground theme or some other especial feature.  The change in the definition of hit (charted after 1950) is useful for our “oldies” programmes of music popular prior to 1950.  The maximum devoted to musical selections qualifying as hits will be 5%
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3.9
Advertising

Advertising is not permitted according to the Sponsorship Policy (13 June 1997), unless the advertiser is a non‑profit entity.  

"Acknowledgments of Support" must conform to the CRTC (PN 1983-43) definition of restricted advertising:

Restricted advertising means simple statements of sponsorship which identify the sponsors of a program or of the station.

Simple statements shall be of a "live copy" nature and may NOT be dramatisations nor include music or sound effects.

Such statements shall incorporate the names of the sponsor (business name and the owners' name), and may include the business address, hours of business, and a brief general description of the types of services or products which the sponsor provides,  including the price, name and brand name of the product.

Such statements must NOT contain language which attempts to persuade consumers to purchase and thus must not contain references to convenience, durability or desirability or contain other comparative or competitive references.

Trent Radio may broadcast a maximum 252 minutes of sponsorship per broadcast week with a maximum of 2 minutes of sponsorship in any hour.

